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1. When Disaster Strikes
Will your people be ready?

Disaster Recovery Journal
http://tinyurl.com/2gas8t

L e St eyttt -

2. Data Security Breaches in an Age of High Anxiety
Stop the Presses: The Crisis and Litigation PR Befkrence, is now in its second printing. Witarig new

sections on blogging and social media, author aists comm expert Richard Levick, from Levick Sagic
Communications in Washington, has sage advicerfporae who finds themselves in the public spotligHere’s
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an excerpt about data security breaches fromdhbé&:bhttp://tinyurl.com/2ua57h

We’'ll have a review of this new book in an upcomisgue of the Crisis Comm E-Newsletter.

L e Sttt -

3. Special Extreme Crisis Comm Series Kicks-Off

Attention: Mayors, Police, Fire, Health, Busines€ommunicator, School Board Members, Central Office
Administrators, EMS and EMA’s

In extraordinary crisis situations where life, lirabd lifestyles are threatened, people get scastdahd can
make a serious situation spiral out of control.dAvhen an extreme crisis happens, people turneio Idaders
for instant direction.

Will you be able to give it?

We've seen too many natural disasters, like huregsatornadoes, floods ... and too many unnatigsastbrs,
like the attack of 9/11, the shootings at Virgifiech and Cleveland's Success Tech, the CWRU hostage
situation, the blackout here in Cleveland a fewrs@ns ago...to pretend it can't or won't happersto u

At the request of many of you, and under the aespi¢ The American Red Cross, Greater Clevelangt€ha
we've put together a series of short seminarsdet#gmno give government, safety and educationaklesaibols
you can use in an emergency situation. You witl tomplete details below.

Our Extreme Crisis Communications seminars wilegiemmunity leaders the tools to navigate the harsh
realities of speaking to the public, media, studemd other stakeholders during an intense pudletys
emergency (e.g. mass casualty, pandemic flue riem@nd other extreme situations and threatde@id
limb).

ALL of these seminars are approved for Continuingféssional Training hours by the Ohio Peace Qffice
Training Commission, Office of the Ohio Attorneyr&eal. All of the seminars are co-sponsored by The
American Red Cross, Greater Cleveland Chapter'sBsis Emergency Planning Association and most are
co-sponsored by the Cuyahoga County Emergency Mamagt Agency, among other sponsoring
organizations. In order to keep all of the sensrather free or with reduced fees, we are donatirgservices.

If you've taken one of our “Managing the Media” geans in the past, please know that the vast ntgjofithe
material in these seminars is new and not dupheatf what you've heard before.

Note, too, that our April 17 seminar is aimed sfieadly at K-12 school officials and their publiefety partners
For that seminar, we will partner with nationallgekvn school security specialist Ken Trump to doodutive
School Security & Emergency Preparedness PlanniBgtreme Crisis Communications.”

You can read about all of these programs towareldohitom of our newsletter or by clickihgre

L e St eyt -

4. How the Pet Food Industry Defused a Crisis

As a general rule, institutions in crisis dreadgr@ssional testimony. No venue provides for suphkdic
examination of the errors and mistakes that lectigis, and no setting offers greater opportuntiedig a
deeper hole from which to crawl out. The lights hot, the cameras are everywhere, and every Member
attendance is in competition with the others termtie one perfect sound bite that encapsulateteshiéer's
ineptitude or outright villainy.
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So, when Pet Food Institute (PFI) President DudseziBal received his invitation to enlighten Congras to
what caused hundreds of pet food product to bdledaa early 2007, it's no surprise that visiofhd/@ark
McGwire and Oliver North contributed to more thafew sleepless nights.

Let’s see what Gene Grabowski, Senior VP at LeSittlategic Communications in Washington, DC hadato s
about the pet food industry:
http://tinyurl.com/ys74vx

L e Sttt —

5. Presentation Training

In this installment of Phil Stella’s series on Aenlte-Centricity, he writes about how to handle enck
questions (Part Il)http://tinyurl.com/2ftsr2

Do you have trouble speaking in public? Would ke to present with confidence, impact, power and
success? Phil Stella is one of the best execatigehes in the business. He's so good, we askejdihithe
Hennes Communications team. So if it's time fax, your supervisor or subordinate to move up amotc
careerwise, call Hennes Communications at 216-3Z4 Tor a confidential discussion about how our
individualized or group training can be of service.

L e St eyttt —

6. Tips to Get Editors & Reporters to Read & Respod To Your Emails

When we’re in need of fresh ideas, we often lookiargo Mateas, from the Public Relations Training
Company. Check out her tigsttp://tinyurl.com/yt7lol

L e Sty -

7. Lessons in Visual Communications
We love ads. We especially love “outdoor” and “@dmsional” media.

We think you will, too:http://tinyurl.com/2ar38|

L Sttt —

8. Avoid the “Judicial Guessing Game”

When you go into the booth to cast your vote fadligial candidates, do you have any idea who youiiteng
for? Or do you play the “judicial guessing game?”

If you live in Cuyahoga County, Ohio, Judge4Youtsem offers non-partisan ratings from 5 bar asgams
and the judicial endorsements from The Plain Dester Call & Post for non-contested judicial racasthe
primary election on March 4. Click heréttp://www.Judge4Yourself.com

L e Yty

9. Cleveland International Film Festival

Hennes Communications is a proud sponsor of tlesy&2nd Cleveland International Film Festivalpeheld
March 6-16 at Tower City Center.

And that means all friends of Hennes Communicatiensive $1.00 off every ticket you purchase. dsgstthe
code “HENNES” when purchasing tickets at www.clewelfilm.org, by phone at 866-865-FILM or are thienFi
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Festival Store in the lobby of Tower City Cinemas.

On Wednesday, March 12, we’ll screen the Frenoh“ftriceless” at a special location: the Cedar-Lheater
in Cleveland Heights. If you purchase a tickeddivance, you can join us before the film for ayatt
Nighttown, with food from Zagara’s Marketplac

For film details: http://tinyurl.com/2977vyd
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10. Best Place to

We love lists. The Best Place to Work. The Bdatéto Live. The Best Customer Service. The $arf{the
Year. The Best Burgers.

Getting on those lists, however, takes work. Amhatimes plenty of it. Here’s a story about Foetun
Magazine’s 100 Best Places to Work.

PRWeek
http://tinyurl.com/yphfmn

Lt "t Sty —m - u—m

11. Think Fast

In our business, we talk about “the golden hourg, first 60 minutes after a crisis has struck. tlifavhen you
have the best chance of addressing the mattendtledore rumor mongering takes over and negagiperts
begin to appear in the media,” says Evan Bloom frleenCrisis Communications Consultancy.

BizCommunity.com
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http://tinyurl.com/yv94dd
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12. Our Permanent Collection

A. Did you know that your cell phone has its ownmail address? We’re not kidding. You can send a
short message (150 characters maximum) to anploetie in the U.S. by sending that message from your
computer or PDA to xxxxxxxxxx@teleflip.com (the x'spresent the cell phone’s area code and phonbarmum
without the “1” and without any dashes). Whilesthiorks on most cellular carriers, if you find desn’t, and if
you know the cell phone carrier you're trying tmde message to, here are the exact email addyessean
use to send computer-to-cell phone emails:

ATET XxXxxXxxxxxx@mobile.att.net

Cingular xxxxxxxxxx@mobile.mycingular.com

Nextel xxxxxxxxxx@messaging.nextel.cc

Sprint XXXXxXxxxxx@messaging.sprintpcs.com

T-Mobile xxxxxxxxxx@tmomail.net

Verizon Wireless 10-digit phone xxxxxxxxxx@vtextmo

Virgin Mobile xxxxxxxxxx@vmobl.com.

Another tip: If you use Firefox as your web browsgoogle has a cool toolbar “extension” that yan edd
and use to send messages to cell phones. You odé@d\w the carrier of the phone you are sendingd kis is
the second best method in our opinion. Downloaceitension at
http://www.google.com/tools/firefox/sendtophonefrchtmIWARNING: 1. Depending upon the recipient’s
cell phone contract, they may pay a few cents bol & receive a text message; 2. Sometimes compnstell
phone text message are nearly instantaneous, seesdtiey can take hours to go thru the systemt lig¢swe
suggest you try sending a few computer-to-cell phiext messages now — before you need to do this in
emergency.

B. It's been six years the terrorist attacks of 1 and three years since the issuance of The Natan
Commission on Terrorist Attacks Upon the United Stées Report. Are we safer today? The authors of
that official report think the answer is no. Yaanaead what they recently wrote here:
http://tinyurl.com/25zzxz

C. Want a short refresher on crisis communication® Check out this short, six-minute video of Bruce
Hennes on the wehbttp://tinyurl.com/ybfdeq If you'd like to post something similar on yoanwn website,
Steve Petti is the guy to call. For more irittp://www.newimagemedia.com

D. Dan Hanson at GreatLakesGeek.com, interviews Bce Hennes:
http://www.greatlakesgeek.com/podaudio/bios/brunals.htm

E. Make a Plan: With ready.gov/business, the busess you've worked so hard to build can be as
prepared as possible should a disaster strikeDownload free, easy-to-use checklists, templatesodimer
resources to help you develop an affordable pRmtect your business or life's work - start oratedyour plan
today. Becoming a success is hard work. Proggdtisn't. Here’s howhttp://www.ready.gov/business/

F. Emergency & Crisis Info: Do you live in Greate Cleveland? If so, you may be in range of thesesw,
low-power, community and emergency information stabns: Mayfield Heights 1700-AM; Mayfield Village
1640-AM; Beachwood 1630-AM.; Pepper Pike 1670-AMkewood 1660-AM; Strongsville 1640-AM;
Brunswick 1700-AM; Westlake 1680-AM. In the everftan emergency, you will find these stations tabe
important source of information. Please consié¢tirgy a button to one on your car radio.

G. Pandemic Flu Links: http://www.ccep.ca/ccepbird.html
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H. Disaster Links: http://www.disasterlinks.net/

|. Business Emergency Planning Association: We'ractive with BEPA. You should be, too.For more
information: http://www.redcross-cleveland.org/bepa/aboutbepa.as

J. More tips to keep your family & business safehttp://att.sbc.com/gen/general?pid=1325

K. Apologizing — Vanity Fair's All-Purpose Public Mea Culpa Kit: http://tinyurl.com/ysu4chKeep a copy
handy - the reputation you save may be your own.

L. Tell me, again, about crisis managementhttp://tinyurl.com/b7no3

M. When asked to describe what a business contirtyiexpert does, Michael Selves, director of
Emergency Management & Homeland Security in Johnsofounty, Kansas, said, “Our job is to tell you
things you don't want to hear, asking you to spendioney you don't have for something you don't belies
will ever happen.”

Did someone forward this e-newsletter to you?/ou can get your own subscription at no charge Iyitoy
sending your request to bruce@crisiscommunicatons.

Media Training

Your firmis in trouble...your CFO has been arrestelde. company truck was in an accident...hackers hagck
your database...the pressure is on...the camera ctavthe door....

Do you know how to handle a high-pressure TV ineaw? Do you know where to look? What to wear?
Where to put your hands? Do you look at the camaraat the interviewer?

More important — will you “manage the message” addance the cause of your business, agency or oiiApr

You can be certain the senior executives at vist@dllof the Fortune 500 companies have been itedia
training. Perhaps it’s time for you to learn thgecialized set of media survival skills.

Call Bruce Hennes and the staff at Hennes Commiumisatoday at 216/321-7774 and talk to us aboutiane
training for you, your top execs -- or anyone whghhhave to hold the fort down with a reporterilutie
appropriate spokesperson can be located.

prmnt S St S St S m— S

Call Hennes Communications For Media Training & Crisis Comm Plans

It takes a lifetime to build a reputation and caliew seconds to destroy one. In a split secondcgalld find
yourself in a position where you need to know hovhandle the media or be a public spokespersonuldyou
know what to do or how to respond?

Hennes Communications provides crisis communicafioredia training and media relations services to
high-profile individuals and other clients in buesis, industry, government and nonprofit managemeéfd.can
also help you create and implement a crisis comrations plan.

For more information, please contact Bruce Henhésuee @crisiscommunications.com or by calling
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216/321-7774.
rrxkx SPECIAL NOTE FOR ATTORNEYS *x***

We can do our signature seminar - Managing the Mediwyers & The Press - in your office for the érof
your firm’s attorneys, corporate counsel and cierd number of firms have used our seminar adfantie
marketing tool to reinforce existing business retathips and prospect for new business. For nmioennation,
including a list of the nationally-known firms thiaave retained us for this service, please caltus
216/321-7774.

About Hennes Communications LLC

Hennes Communications is a crisis communicatiorsliantraining and media relations consulting firasdxd in
Cleveland. Serving corporations, government agsncionprofits and individuals who are “on trialthe court
of public opinion, Hennes Communications also aff¢gigation communication support and public relas
services to their clients. The firm is a coalititmember of ProtectingAmerica.org and National Preghaess
Month (US. Department of Homeland Security).

We can be reached by calling 216/321-7774 or byl@nbruce@crisiscommunications.com.
WA R R R R R R R AR R A R A R A AR
CHECK OUT BRUCE'S SCHEDULE....

NOTE: The seminars below are not listed in order.

Our New Extreme Crisis Comm Seminar Series

3/11/08
Extreme Crisis Communications (2 hours)
Location: University of Akron — Medina County University Center

Co-Sponsored by the University of Akron & The Amercan Red Cross-Greater Cleveland Chapter's
Business Emergency Planning Association

This seminar will give safety, health, school, goveent officials and other community leaders th@gdo
navigate the harsh realities of speaking to thdigubedia, partners and stakeholders during ansd
public-safety emergency (e.g. mass casualty, paodiemterrorism and other extreme situations ik
threats to life and limb). This seminar has bggraved for two (2) Continuing Professional TragniCPT)
hours by the Ohio Peace Officer Training Commissioffice of the Attorney General.

For more information:http://tinyurl.com/2y9oxv

3/24/08
Crisis Communications AND Extreme Crisis Communicaions (4.00 hours)
Location: American Red Cross, Greater Cleveland Capter

Co-sponsored by The Press Club of Cleveland and thfamerican Red Cross, Greater Cleveland Chapter’s
Business Emergency Planning Association
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Government, business, safety, health and other cmityrieaders will receive practical instructioroalb how to
"Manage the Media" to handle everything from goeds to bad news in a crisis. This seminar ALSQuades
the "Extreme Crisis Communications" material rafieexl above. This is the single best, most compeare
“crisis" seminar we offer to the public. This seamihas been approved for four (4) Continuing Psdmal
Training (CPT) hours by the Ohio Peace Officer lirgg Commission, Office of the Attorney Generalr Rwre
information: http://tinyurl.com/33s9pn

3/26/08
Extreme Crisis Communications (2 hours)
Location: Northeast Ohio Regional Sewer District

Sponsored by the Cuyahoga County Emergency ManagemeAgency and co-sponsored by The
American Red Cross-Greater Cleveland Chapter's Busiess Emergency Planning Association, Cuyahoga
County Mayors & Managers Association and Verizon Wieless

This seminar will give safety, health, school, goweent officials and other community leaders th@gdo
navigate the harsh realities of speaking to thdigubedia, partners and stakeholders during ansd
public-safety emergency (e.g. mass casualty, paodiemterrorism and other extreme situations ik
threats to life and limb). This seminar has bggraved for two (2) Continuing Professional TragniCPT)
hours by the Ohio Peace Officer Training Commissioffice of the Attorney General. For more infotioa:
http://tinyurl.com/2k3I8h

4/2/08
Extreme Crisis Communications (.75 hour)
Location: Cleveland State University

Cleveland State University Emergency Response @amfe

This is an abbreviated version of our usual 2-Hextreme Crisis Comm seminar referenced above.nfeoe
information: http://tinyurl.com/2w8ug5

4/9/08
Extreme Crisis Communications (2 hours)
Location: Lorain County Community College

Co-Sponsored by Lorain County Community College, tk Lorain County Commissioners, the Lorain
County Office of Emergency Management and Homelan&ecurity, The American Red Cross, Lorain
County Chapter and The American Red Cross, GreateCleveland Chapter's Business Emergency
Planning Association

This seminar will give safety, health, school, gowmeent officials and other community leaders th@sdo
navigate the harsh realities of speaking to thdigubedia, partners and stakeholders during ansd
public-safety emergency (e.g. mass casualty, paodiemterrorism and other extreme situations ik
threats to life and limb). This seminar has bggraved for two (2) Continuing Professional TragniCPT)
hours by the Ohio Peace Officer Training Commissioffice of the Attorney General. For more infotioa:
http://tinyurl.com/2vwnvg

4/17/08

Proactive School Security and Emergency Preparednge®lanning + Extreme Crisis Communications (4
hours)

Location: The American Red Cross, Greater Clevelath Chapter
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Co-Sponsored by The Cleveland Council of Independéischools; The American Red Cross-Greater
Cleveland Chapter's, Business Emergency Planning Asciation; Cuyahoga County Emergency
Management Agency; Cleveland Council of Independerfschools; Partners for Success & Innovation
(PSI); and the Cuyahoga County Mayors and Manageréssociation

This seminar is specifically for school administrat, school board members, central office and ingild
administrators and school public safety partneodiqp, fire, EMS and EMA).

Co-Presenter: Ken Trump, National School Safety$@curity Servicesh(tp://www.schoolsecurity.ojg

The first two hours of this seminar will providedkers with information on the latest trends in s¢looime,
violence and emergency preparedness issues. Emplibbe placed on practical, cost-effective besictices
for improving school security and better prepafmgcrisis situations which cannot be prevented.

The second two hours of this seminar will giveaidiis and leaders the tools to navigate the haaslhiies of
speaking to the public, media, partners and std@ter®during an intense public-safety emergengy. feass
casualty, pandemic flu, terrorism and other extrsituations involving threats to life and limb).

This entire seminar has been approved for fouC@htinuing Professional Training (CPT) hours by @tao
Peace Officer Training Commission, Office of theokhey General. For further information:
http://tinyurl.com/3yotvf

And now, back to our regular list of upcoming semiars:

4/28/08 Managing the Media (3 hours)

University of Akron — Medina County University Center

Co-Sponsored by The American Red Cross-Greater Cleland Chapter's Business Emergency Planning
Association

Government, business, safety, health and other cmityrieaders will receive practical instructioroalb how to
"Manage the Media" to handle everything from goews to bad news in a crisis. NOTE: This seminasdo
NOT include the "Extreme Crisis Communications" en referenced above. This seminar has beeroagq
for three (3) Continuing Professional Training (GPidurs by the Ohio Peace Officer Training Comraissi
Office of the Attorney General. For further infortioa, please call 330-721-2210

4/9/08 Lorain County Safety Council
Crisis Communications (1 hour)

4/16/08 Senior Sales Admissions Marketing Assodian (Stark County)
How the Media Manipulates the News (1 hour)

9/5/08 Geauga County Safety Council
Crisis Communications (1 hour)

12/18/08 Akron Bar Association
Managing the Media: Attorneys & The Press

COMING SOON:
Extreme Crisis Communications seminar in Lake Cgudhio

NOTE: All of the above are open-to-the-public fofee, payable to the sponsoring organizationageleall c
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write us for further information.

Administrivia
This email newsletter about Crisis Communicationsl&dia Relations is generally published twice a thon

SUBSCRIBE/REMOVE: A subscription to our Crisis CorinMedia Relations E-Newsletter is free. To
subscribe, please send an email to bruce@crisisooications.com with the word SUBSCRIBE in the bodly
the email. To leave our list, put the word REMOMEhe body of the email.

COPYRIGHT: Unless otherwise noted, Hennes CommtiaicsiLLC owns the material contained in this
newsletter. However, we don’'t own the copyrightrmst of the articles we reprint or link to nor we have
permission to grant secondary reprint rights to. y8hould you want to reprint any copyrighted matewe
suggest you contact the author directly.

FORMAT: There are still many browsers and emailgpams that are not state-of-the-art and subselguent
cannot automatically “read” HTML (the coding useddesign web pages). Therefore, this newsletter is
designed simply, omitting most graphics, and carelhe by virtually any email program.

PRIVACY STATEMENT: We value your privacy. Yourm&, company or email address will never get
shared, traded, sold, delivered, revealed, publicar marketed in any way shape or form. Pleasakn
however, that the websites we link to are not eselbby Hennes Communications and are not partraditay
so we cannot vouch for their privacy policies.

LEGALESE: This e-newsletter is designed to prowadeurate and authoritative information in regardne
subject matter covered. It is sent with the und@eding that Bruce Hennes, Hennes Communicatio lthe
authors or individuals quoted above are not engageshdering legal or other professional servitfdegal
advice or other expert assistance is requiredsehéces of a competent professional person shmugbught.

OUR FAVORITE QUOTES: You simply can't communicat®ur way out of a situation you've behaved your
way into (credit to Don Etling at Fleishman-Hillaiat this insight).

© Hennes Communications 2008

Hennes Communications LLC

2841 Berkshire Road
Cleveland, Ohio 44118
216/321-7774
http://www.crisiscommunications.com
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