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1. Good Night & Good Luck

Edward R. Murrow, as channeled by David Stratha@mthe subject of television and radio:
http://tinyurl.com/agew>5I

L e Sty -
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2. Obama’s First Press Conference

Did Obama duck the tough questions? Read howrf@dlia trainers grade the president’s first newderence,
with quick tips for executives facing the presall@g Reporter
http://tinyurl.com/djasnn

L Sty —

3. Going on the PR Offensive

The peanut butter crisis is wreaking havoc amorigons of scared consumers who love to eat thisipco.
People have died and thousands have reportedd-dlagsses. It sure seems that every day a lot of
misinformation is reported by media (and throughwetblogosphere) about the Peanut Corporatiomudrsa
(the culprit) and others who might be involved.eTiet result is that the peanut butter industrybess severely
hurt. So how have Jif, Skippy and Peter Pan,hreetmain competitors in this industry, changed tygproach
to deal with this dangerous situation? MeasuldpgBlog

http://tinyurl.com/da6smt

L e Sty

4. In the Spotlight and Seared by the Glare

Kennedy, Blagojevich and Palin missteps offer toogimmunications lessons. The Washington Pos (fre
registration requiredhttp://tinyurl.com/dzrbpe

L Sttt —

5. If You Live/Work in the Greater Cleveland Area

Brent Larkin, long-time Plain Dealer Editorial Pdgeector, will soon retire. Elizabeth Sullivaryreently on
the PD’s Editorial Board, has been named to talenBs place and fellow Editorial Board member Jo&ik
has been promoted to Chief Editorial Writer.

The Press Club of Cleveland is pleased to presenbt Ohio’s most-influential journalists at a "Meée

Media" luncheon on Tuesday, March 3 (Snow Daterdi®). This event will take place at Nighttown
(http://www.nighttowncleveland.comhome of The Press Club and Cleveland Journaddialinof Fame, in
Cleveland Heights. For full details about thisdoeon, please go tdtp://tinyurl.com/d8txecThis event is open
to non-members. Seats are strictly limited, sdy@aservations are strongly recommended.

If you have a business or personal interest inipalfflirs, or a client with similar interests,shs a terrific
opportunity to meet and greet the PD's new Edit&aeard leadership team in an intimate and conMvivi@nner.

For specific questions, call Bruce Hennes, eveaircht 216-321-7774 or by emall at
hennes@crisiscommunications.com.

The Press Club of Cleveland sits at the interseafahe working media, public relations and cogier
communications. Membership is open to any of theeaentioned people, as well as anyone with arest in
the media. For information about The Press CluBleveland or to read a copy of our monthly pubiwat The
Byliner: http://www.pressclubcleveland.com

L e St eyttt -

6. Has Michael Phelps’ Reputation Gone Up In Smolke

As Michael Phelps is learning the hard way, evemipic Gold can quickly lose its luster in the mid$ta
reputational crisis. With tens of millions of do# in endorsements at stake, one of the gredtdstes of this
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generation must now swim upstream against the gipperception among parents that he may not bbesie
role model for their children. The jury’s still bas to whether getting caught on camera smokinguaaa is
going to sink Phelps’ celebrity spokesperson pakbéfore it's ever fully realized. But he woldé well
advised to take some immediate crisis communicsitsd@ps to salvage his reputation — and future
endorsements. Levick Strategic CommunicationteBubof Blog http://tinyurl.com/bsc9d3

L e Syttt — -

7. Propaganda

Propaganda is the dissemination of information diateinfluencing the opinions or behaviors of langenbers
of people. As opposed to impartially providingoimhation, propaganda in its most basic sense fgesen
information in order to influence its audience.opaganda often presents facts selectively (thog lyy
omission) to encourage a particular synthesisjy@sgoaded messages in order to produce an emabtmther
than rational response to the information preseniidte desired result is a change of the attitodeatd the
subject in the target audience to further a palittgenda. To read a wide variety of opinion axairgles on
this subject, check out Wikipediduttp://en.wikipedia.org/wiki/Propaganda

For a shorter, more concrete and visual exampteadaganda, check out this video clip from Johnw&teand
the Daily Show: http://tinyurl.com/al29ph

L e St eyttt

8. Twitter Experiment

David Pogue, tech writer for The New York Timeg] dn interesting and illuminating experiment using
Twitter. New York Times (free registration read) http://tinyurl.com/cr3cgu

L e Yt eyttt ——

9. Responding to Online Criticism

When it comes to managing your company'’s (or imligd) reputation online, responses to criticismutho
follow pre-determined action list so responsesbaité consistent and professional.
http://tinyurl.com/by78uj

L e Sttt

10. Straight Talk in Tough Times

If you're concerned about how the economic crisisaffect your business, it's likely that your etopees are
concerned too. They're probably questioning tlabilty of the organization, wondering what kindscatbacks
are being considered and calculating where thdyiraterms of possible layoffs. The way that you
communicate with your employees during difficuthéis has a tremendous impact on morale, engagenent a
productivity. If you leave their questions and cems unaddressed, employees lose faith. In trenebof
information, they fill the vacuum with speculatiand rumor that, while usually incorrect, is non&tbe
damaging. The result can be a distrustful, disgaedavork force that reduces effort and commitmesit \vhen
you need their dedication the most. How do yop steor better yet, prevent — this cycle? PR Tacind
The Strategist Onlindattp://tinyurl.com/d7v78z

L e Sty -

11. Super Bowl Ads

Grab that popcorn. Settle down in front of thavn@descreen TV you bought. Here are the Super|Bols.
All 53 of them.http://tinyurl.com/aeo9et
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12. Our Permanent Collection

A. Our favorite blog on the subject of public andcitizen preparedness.Undoubtedly, you will find it
helpful to you, your family, your business, nonjitajovernment agency and your community when ihes to
preparing for emergencies -- big and smhtkp://incaseofemergencyblog.comNritten by John Solomon, he’s
also the writer of “It's An Emergency — We’re Notepared,” which can be read here (free registration
required):http://tinyurl.com/5twym9

B. Our favorite radio program is Homeland SecurityInside & Out. This is a weekly broadcast on the
internet featuring interviews with key figures in Homeland Security, crisis and disaster respons&he
weekly program can be accessed live via their webas a podcast email sent to you and listenabi@or
computer at your leisure or as a free, subscrigaddieast, using your ITunes software. For mom@ inf
http://tinyurl.com/5pca64

C. Our favorite book about Homeland Security is “Qur Own Worst Enemy: Asking the Right Questions
About Security to Protect You, Your Family, and Ameaica” by Randall Larson, director of the Institute
for Homeland Security. The book provides a solid, practical, logical @aeh to personal security for all
Americans and explains why the government is nepg@red to help us in a time of crisis. For mofe:in
http://tinyurl.com/5ad3dz

D. As we learned on 9/11 and after Hurricane Katma, when landline and cell phone telephone lines go
down or are jammed to overcapacity, short text mesgjes (150 characters maximum) can often get
through. This is because person-to-person voice phonelzsisally require an “open pipe” while text
messages occupy very little bandwidth and canibedlup” for delivery. The easiest way to senex t
message is cell phone to cell phone (for instrastion how to do so, we suggest you find a 13 yiear they
all appear to be quite capable of texting).

You can also use your computer or Blackberry-typaad to send a text message, also known as SMEceth
phone, just like a regular email. Here are theegmail addresses you can use to send computslitphone
emails (the x’s represent the cell phone’s are@ @l phone number, without the “1” and without daghes):

ATET XXXXXXXXXX@1txt.att.net

Nextel xxxxxxxxxx@messaging.nextel.cc

Sprint XXXxXxxxxxx@messaging.sprintpcs.com

T-Mobile xxxxxxxxxx@tmomail.net

Verizon Wireless xxxxxxxxxx@vtext.com

Virgin Mobile xxxxxxxxxx@vmobl.com

For a complete list of all cell phone company "texidomains”, type ihttp://sms411.net

WARNING: 1. Depending upon the recipient’s célbpe contract, they may pay a few cents to semdazive
a text message; 2. Sometimes computer-to-cellgohet message are nearly instantaneous, sometisesan
take hours to go thru the system. Best bet: wgesigyou try sending a few computer-to-cell phax t
messages now — before you need to do this in argemey.

E. It's been seven years the terrorist attacks @#/11 and three years since the issuance of The Natal
Commission on Terrorist Attacks Upon the United Stées Report. Are we safer today? The authors of
that official report think the answer is no. Yaanaead what they recently wrote here:
http://tinyurl.com/25zzxz

F. Want a short refresher on crisis communication® Check out this short, six-minute video of Bruce
Hennes on the webhttp://tinyurl.com/ybfdeq If you'd like to post something similar on yoanwn website,
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Steve Petti is the guy to call. For more irtittp://www.newimagemedia.com

G. Dan Hanson at GreatLakesGeek.com, interviews Bce Hennes:
http://www.greatlakesgeek.com/podaudio/bios/brunals.htm

H. Make a Plan: With ready.gov/business, the busess you've worked so hard to build can be as
prepared as possible should a disaster strikeDownload free, easy-to-use checklists, templatelsogher
resources to help you develop an affordable pRmtect your business or life's work - start oratedyour plan
today. Becoming a success is hard work. Proggdtisn't. Here’s howhttp://www.ready.gov/business/

I. Emergency & Crisis Info: Do you live in Greate Cleveland? If so, you may be in range of theseew,
low-power, community and emergency information stabns: Mayfield Heights 1700-AM; Mayfield Village
1640-AM; Beachwood 1630-AM.; Pepper Pike 1670-AMkewood 1660-AM; Strongsville 1640-AM;
Brunswick 1700-AM; Westlake 1680-AM. In the eveftan emergency, you will find these stations tabe
important source of information. Please consieé¢tirgy a button to one on your car radio.

J. Pandemic Flu Links: http://www.ccep.ca/ccepbird.html

K. Disaster Links: http://www.disasterlinks.net/

L. Business Emergency Planning Association: We'ractive with BEPA. You should be, too.For more
information: http://tinyurl.com/bepa-cleveland

M. More tips to keep your family & business safehttp://att.sbc.com/gen/general?pid=1325

N. Apologizing — Vanity Fair's All-Purpose PublicMea Culpa Kit: http://tinyurl.com/ysu4chKeep a copy
handy - the reputation you save may be your own.

O. When disaster strikes and telephone lines arajnmed, how can you assure your critical calls go
through? The National Communications System (NCS), parhef@epartment of Homeland Security, offers
priority telecommunications services to first resgers, police, fire and rescue, public safety iaticat all levels
of government, and other national security and geray preparedness personnel to ensure ongoing
communications during crisis situations. Sign agay at www.ncs.gov or call 800-NCS-CALL.

P. Give your family, friends and clients The Giftof Safety. You can find a wide assortment of emergency
wind-up radios (with built-in flashlights and cphone chargers), first aid kits and other homefassi
emergency preparation items, all at reasonablegriBest of all - 100% of the proceeds go dirdotlyhe
American Red Cross, Greater Cleveland Chapterycilineed to do is download the two PDF's belowat pr
them out and send your order in.

Red Cross Radiodhttp://tinyurl.com/6lmghy Other emergency giftshttp://tinyurl.com/5a4ybu

Q. Tell me, again, about crisis managementhttp://tinyurl.com/b7no3

Did someone forward this e-newsletter to you? Yooan get your own subscription at no charge simply
by sending your request to hennes@crisiscommunicatis.com.

Media Training & Coaching

3/8/2009 8:58 PI



Crisis Comm & Media Relations E-Newsletter Februesy2009

Your firmis in trouble...your CFO has been arrestelde. company truck was in an accident...hackers hagck
your database...the pressure is on...the camera cra@vthe door....

Do you know how to handle a high-pressure TV ineaw? Do you know where to look? What to wear?
Where to put your hands? Do you look at the camaraat the interviewer?

It takes a lifetime to build a reputation and caliew seconds to destroy one. In a split secondcgald find
yourself in a position where you need to know hovhandle the media or be a public spokespersonuldYou
know what to do or how to respond?

More important — will you “manage the message” addance the cause of your business, agency or oiifApr

You can be certain the senior executives at vist@dllof the Fortune 500 companies have been itiedia
training, working with a media coach, where they®e@&ned to deal with adversarial situations watlrpalists.
Perhaps it’s time for you to learn this specialisetl of media survival skills?

We also offer straight spokesperson & presentdtmining and coaching, which consists of ways tprowe a
spokesperson's skills and daily interactions wéarp, subordinates, investors, journalists andr athiside
parties.

Call Bruce Hennes and the staff at Hennes Commiumnisatoday at 216/321-7774 and talk to us abouwtiane
spokesperson and presentation training and coafdningu, your top execs -- or anyone who mightehey
hold the fort down with a reporter until the appiape spokesperson can be located.

Ask us, too, about how we can help you create,@mpht and test a crisis communications plan.

© STROINSKI

*rxkx SPECIAL NOTE FOR ATTORNEYS *x***

We can do our signature seminar - Managing the Mediwyers & The Press - in your office for the érof
your firm’s attorneys, corporate counsel and cierdA number of firms have used our seminar adfantie
marketing tool to reinforce existing business retathips and prospect for new business. For nmioennation,
including a list of the nationally-known firms thiaave retained us for this service, please caltus
216/321-7774.
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About Hennes Communications LLC

Hennes Communications is a crisis communicatiorsliantraining and media relations consulting firasdxd in
Cleveland. Serving corporations, government agsncionprofits and individuals who are “on trialthe court
of public opinion, Hennes Communications also aff¢gigation communication support and public relas
services to their clients. The firm is a coalittmember of ProtectingAmerica.org and National Pregeess
Month (US. Department of Homeland Security).

We can be reached by calling 216/321-7774 or byl@nbhennes@crisiscommunications.com.
HHH AR R A R R R R R AR R R A R A
CHECK OUT BRUCE & BARB'S SCHEDULE....

2/24/09 Association of Secondary School Administi@rs
How the Media Manipulates the News (1 hour)

2/25/09 Medina County Estate Planning Council
How the Media Manipulates the News (.50 hour)

3/27/09 Business Volunteers Unlimited

Business Continuity for Nonprofits (2.5 hours)

http://tinyurl.com/6jo56n

Co-Presenters: Robert Goszka; Dr. Nancy Grant; ®lrar, Kristen Putnam-Walkerly & Theresa Schaffer

3/31/09 Ohio Safety Congress
How the Media Manipulates the News & Extreme Ci@&mnmunications (2 hours)

4/3/09 Canton Regional Chamber of Commerce
How the Media Manipulates the News (1 hour)

4/23/09 Coshocton County Health Department
Managing the Media AND Extreme Crisis Communicadi¢h hours)
http://tinyurl.com/coshocseminar

5/13/09 Lake County Communicators
How the Media Manipulates the News (1 hour)

5/14/09 Portage County Safety Council Annual Meetmp
How the Media Manipulates the News (1 hour)

5/28/09 Subcontractors Association of N.E. Ohio
How the Media Manipulates the News (1 hour)

6/22/09 American Red Cross Ohio Training InstituteDisaster Day
Extreme Crisis Communications (2 hours)

7/21/09 Ohio Fire Chiefs Association Annual Conferee
Extreme Crisis Communications (2.5 hours)
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NOTE: All of the above are open-to-the-public. n#&oof the seminars are free, others require ggble ti
the sponsoring organization. Please call or vastéor further information.

Administrivia
This email newsletter about Crisis Communicationsi&dia Relations is generally published twice a thon

SUBSCRIBE/REMOVE: A subscription to our Crisis ComnMedia Relations E-Newsletter is free. To
subscribe, please send an email to hennes@crisisgoications.com with the word SUBSCRIBE in the boé
the email. To leave our list, put the word REMOMEhe body of the email.

COPYRIGHT: Unless otherwise noted, Hennes CommtiaitsiLLC owns the material contained in this
newsletter. However, we don’'t own the copyrightrmst of the articles we reprint or link to nor we have
permission to grant secondary reprint rights to. y8hould you want to reprint any copyrighted matewe
suggest you contact the author directly.

FORMAT: There are still many browsers and emailgpams that are not state-of-the-art and subselguent
cannot automatically “read” HTML (the coding useddesign web pages). Therefore, this newsletter is
designed simply, omitting most graphics, and carebd by virtually any email program.

PRIVACY STATEMENT: We value your privacy. Your me, company or email address will never get
shared, traded, sold, delivered, revealed, publicar marketed in any way shape or form. Pleasakn
however, that the websites we link to are not eseldby Hennes Communications and are not partroditay
so we cannot vouch for their privacy policies.

LEGALESE: This e-newsletter is designed to prowadeurate and authoritative information in regardne
subject matter covered. It is sent with the undeding that Bruce Hennes, Barbara Paynter, Hennes
Communications LLC, the authors or individuals gqebabove are not engaged in rendering legal or othe
professional service. If legal advice or otherezk@ssistance is required, the services of a ctampe
professional person should be sought.

OUR FAVORITE QUOTE: You simply can't communicatewy way out of a situation you've behaved your
way into (credit to Don Etling at Fleishman-Hillaiat this insight).

© Hennes Communications 2009
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When your business or reputation is
threatened, you need a specialist.

A crisis communications specialist.

Mms Communications LLC

2841 Berkshire Road
Cleveland, Ohio 44118
216-321-7774
http://www.crisiscommunications.com

90f9 3/8/2009 8:58 PI



