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1. Air Force One New York City Flyover Fiasco

Those involved in the screw-up knew just how big ofistake the flight was. Unfortunately, thaterstanding was
recognized after the fact.

The Christian Science Monitdnttp://tinyurl.com/lvaupx

2. Questions re: Law School Dean Resigns During Bstitution Investigation

In this type of situation, there are not only petm issues but ethical concerns, says Ellen mpfibm StarToplin. It
behooves any organization to assume the worshajipen and prepare for it by getting ahead ofithat®on and making sure
the organization's key stakeholders are told imaly and forthright manner.

Law.com http://tinyurl.com/nlsm9s

3. A Tweet in Time Can Avert PR Mess

A growing number of businesses are tracking souidhia outlets such as Facebook and Twitter to gamiggumer sentiment
and avert potential public-relations problems. dAdiotor Co., PepsiCo Inc. and Southwest Airlines, @mong others, are
deploying software and assigning employees to miohiternet postings and blogs. They're also aBxjgsenior leaders to
craft corporate strategies for social media. Maybeime for you to do so, too?

The Wall Street Journdhttp://tinyurl.com/ld2rdy

>> Now that Walter Cronkite has passed on, who is Werica’s most trusted newscaster2WVe bet it's not who you think.
Time Magazinéttp://tinyurl.com/m68x7e

>> 73 ways to become a better writer Copybloggehttp://tinyurl.com/nnpup?7

>> Great brands are held to a higher standard.Even if your organization isn’t a “national” braridmay still be held in
similar regard by your customers, clients and osiékeholders. Richard Levick, Levick StrategierBmnications’
Bulletproof Blog http://tinyurl.com/I9pswg

>> “The only thing harder than preparing for a disaster is explaining why you didn’t,” said Dr. Rex Archer, Director of
the Kansas City, Missouri Health Department, tgistif before the House Oversight and GovernmentriRef@ommittee on
State and Local Pandemic Preparedness. Thanigs gwod friend, Christy Mosier, PIO for the CosleocCounty, Ohio
Health Department, for passing this along.

5. Eight Words & Phrases to Avoid in LGBT Communicdions

Despite being well-meaning, some words and phnagesound wrong in gay and lesbian communicatiocostexts. To make
it easier to determine what not to say or write whg, we found a list of eight words or phraseavoid in LGBT
communications.

Out Front Blog http://tinyurl.com/Ipo3hj

6. Four PR Tactics We Hope You Will Never Have to Be
The death of a key employee can be devastatindetimidy, an organization or even an entire comnyunit

Next Communications Bloghttp://tinyurl.com/I2r3a4
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7. Ten Words to Ban from Press Releases

For as long as press releases have been arouyigetbentained the same words, rendering them cetelyl meaningless in
most cases and contexts. The author of this pieoelers what the world would be like if ten wordsreshenceforth
permanently banned from all press releases.

TechCrunchhttp://tinyurl.com/Ilw98kr

8. Back to Basics: Getting Coverage in the Trades
Want to get into The Wall Street Journal or NewR/dimes? You gotta think small first.

Chief Marketer Directhttp://tinyurl.com/rb6h5b

9. An Abundance of Talent PLUS Communicating Via Reume

Undoubtedly, your local newspaper laid off writargl editors during the past year. In fact, itsrbgut-wrenching to watch
many of our friends and professional acquaintatassthese jobs, positions they all thought thed/fbalife. However, there
is always opportunity in the face of crisis - ahid tsituation is no different.

Does your business, nonprofit or government agaseywriters and researchers from time to timesv,lthere is an enormous
pool of talent out there right now, all of whom arifling to roll up their sleeves, writing reportsackgrounders and brochures
and doing deep-dive research projects, all at soregble cost to you. If you have need of thosdces, call Hennes
Communications at 216-321-7774. We're in touch witiny of these reporters and editors who are neslaincing. On a no
charge basis, we'd be happy to play matchmakegetnout of the way.

Continuing on a similar subject, as you might imagiwe've received an unprecedented number of essfrom job-seekers.
Unfortunately, the vast majority of those resumessimply wretched, virtually guaranteeing thatalpplicant won't make it
past our circular file nor their resumes find sesigonsideration wherever else sent.

If you know of someone looking for a job, do thefia@or and send them to the website of our goashdtj Laurie Mitchell,
executive recruiter. She knows better than anyanknow what companies are looking for when it comewritten
recitations of past positions and responsibiliti€heck out Laurie's terrific tips, resume “veri’liand examples for good
resume writinghttp://www.lauriemitchellcompany.com/

10. Amazon Screws Up

Can you imagine buying a book from your local baotes and in the middle of the night, the booksgeaks into your home
and steals the book away without notice? Thattsiaily what Amazon.com did when they made legpllyehased copies of
Orwell's 1984 literally vanish from customers whaldwnloaded the electronic book into their Kindlds incredibly stupid
fumble on Amazon'’s part — followed by a brilliaeicovery.

Amazon.com http://tinyurl.com/Ihdrbc

11. How to Perfect Your Elevator Pitch

You're in the elevator with the hiring manager oé&m-Job Corporation. As the door slides shut,fgela combination of
adrenaline and slight nausea: you've got 15 secdrtbat, to communicate your value as a potemtiaployee in a compelling
way — just 15 seconds to cram in a whole resumeftiwef work and accomplishments and late nightssartcesses.

Harvard Business Publishingttp://tinyurl.com/cxw8ed
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12. Check Out Bruce & Barb’s Schedule....

8/19/09 Summit County Safety Council
How the Media Manipulate the News (1 hour)

9/15/09 Home Builders Association of Greater Clevahd
Property Rezonings (panel discussion)

9/16/09 Ohio Association of Secondary Schools Adnistrators

Safety and Security Conference

Crisis Communications for Principals (2.5 hours)

Bruce’s appearance is sponsored by PSI

NOTE: This seminar has been approved for two )ti@uing Professional Training (CPT) hours by @@o Peace Officer
Training Commission, Office of the Ohio Attorneyigeal.

9/17/09 Ohio Human Resource Conference
Standing Tall: When Your Company is In the Medi@®sshairs (1.25 hours)

10/20/09 Cuyahoga County Emergency Management Agenc

Managing the Media & Extreme Crisis Communicati@Gh&iours)

This seminar is for only those employed in govemtyeafety, health, education and elected officials

NOTE: This seminar has been approved for two )ti@uing Professional Training (CPT) hours by @@o Peace Officer
Training Commission, Office of the Ohio Attorneyigeal.

10/12/09 Ohio Association of Secondary Schools Admistrators
How the Media Manipulates the News (1 hour)
Bruce’s appearance is sponsored by PSI

11/11/09 Cuyahoga County Safety Council
How the Media Manipulate the News (1 hour)

11/13/09 Ohio Grantmaker’'s Forum
Reputation Management for Corporate Philanthrofdidsour)

12/10/09 Akron Bar Association
Managing the Media: Attorneys & The Press (3.78r&p
Co-Presenters: Orville Reed, Esqg. and Jim Burfeq,

12/17/09 Cleveland Metropolitan Bar Association
Managing the Media: Attorneys & The Press (3.78r&p
Co-Presenters: Deborah Coleman, Esq. and Virgiaiddson, Esq.

3/10/10 Greater Cleveland School Superintendent Assiation

Extreme Crisis Communications (3.5 hours)

NOTE: This seminar has been approved for two )ti@uing Professional Training (CPT) hours by @@o Peace Officer
Training Commission, Office of the Ohio Attorneyigeal.

3/16/10 Stark County Safety Council
How the Media Manipulate the News (1 hour)

3/17/10 Tallmadge Chamber of Commerce
How the Media Manipulate the News (1 hour)

3/31/10 Lake County Bar Association
Managing the Media: Lawyers & The Press (1 hour)

4/22/10 Mahoning Valley Safety Council
How the Media Manipulate the News (1 hour)
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5/11/10 Akron Sales & Marketing Executives
How the Media Manipulate the News (1 hour)

5/20/10 Heights-Hillcrest Chamber of Commerce
Media Relations: Tools, Tips & Tactics (1 hour)

11/12/10 Canton Chamber of Commerce
How the Media Manipulate the News (1 hour)

NOTE: Most of the above are open-to-the-publiom8 of the seminars are free; others require gp#s@ble to the
sponsoring organization. Please call or writeoudurther information.

13. Our Permanent Collection

A. Our favorite blog on the subject of public andcitizen preparednessUndoubtedly, you will find it helpful to you, your
family, your business, nonprofit, government agesnegt your community when it comes to preparingefoergencies -- big
and small: http://incaseofemergencyblog.conWritten by John Solomon, he’s also the writetltté An Emergency — We're
Not Prepared,” which can be read here (free registr required)http://tinyurl.com/5twym9

B. Our favorite radio program is Homeland SecurityInside & Out. This is a weekly broadcast on the internet feagurin
interviews with key figures in Homeland Securitsists and disaster response. The weekly programibeaccessed live via
their website, as a podcast email sent to youiatahable on your computer at your leisure or ieg subscribable podcast,
using your ITunes software. For more infdtp://tinyurl.com/5pca64

C. Our favorite book about Homeland Security is “Qur Own Worst Enemy: Asking the Right Questions Abot
Security to Protect You, Your Family, and America” by Randall Larson, director of the Institute for Homeland
Security. The book provides a solid, practical, logical apgtoto personal security for all Americans and &xygl why the
government is not prepared to help us in a tineriefs. For more infohttp://tinyurl.com/5ad3dz

D. As we learned on 9/11 and after Hurricane Katma, when landline and cell phone telephone lines glmwn or are
jammed to overcapacity, short text messages (150arhacters maximum) can often get through.This is because
person-to-person voice phone calls basically recaiir “open pipe” while text messages occupy véltg handwidth and can
be “lined up” for delivery. The easiest way todantext message is cell phone to cell phone (ffgructions on how to do so,
we suggest you find a 13 year old — they all apfeae quite capable of texting).

You can also use your computer or Blackberry-typéad to send a text message, also known as SMS;db phone, just
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like a regular email. Here are the exact emaitesks you can use to send computer-to-cell phoaisgthe x’s represent
the cell phone’s area code and phone number, withed1” and without any dashes):

ATET XXXXXXXXXX@txt.att.net

Nextel XXxXxXxxXxxxx@messaging.nextel.com

Sprint XXXXXXXxxx@messaging.sprintpcs.com

T-Mobile xxxxxxxxxx@tmomail.net

Verizon Wireless xxxxxxxxxx@vtext.com

Virgin Mobile xxxxxxxxxx@vmobl.com

For a complete list of all cell phone company "frexidomains”, type ihttp://sms411.net

WARNING: 1. Depending upon the recipient’s cdlbpe contract, they may pay a few cents to seneloaive a text
message; 2. Sometimes computer-to-cell phoneriessage are nearly instantaneous, sometimes theglk&hours to go
thru the system. Best bet: we suggest you tryisgradfew computer-to-cell phone text messages-nbefore you need to do
this in an emergency.

E. It's been seven years the terrorist attacks &/11 and three years since the issuance of The Natal Commission
on Terrorist Attacks Upon the United States Report. Are we safer today?The authors of that official report think the
answer is no. You can read what they recentlyennete: http://tinyurl.com/25zzxz

F. Want a short refresher on crisis communicatior® Check out this short, six-minute video of Brucenhies on the web:
http://tinyurl.com/ybfdeq If you'd like to post something similar on yoown website, Steve Petti is the guy to call. Forem
info: http://www.newimagemedia.com

G. Dan Hanson at GreatLakesGeek.com, interviews Bre
Henneshttp://www.greatlakesgeek.com/podaudio/bios/brunefs.htm

H. Make a Plan: With ready.gov/business, the buséss you've worked so hard to build can be as prepad as possible
should a disaster strike. Download free, easy-to-use checklists, templatesother resources to help you develop an
affordable plan. Protect your business or lifeskw start or update your plan today. Becomisgiecess is hard work.
Protecting it isn't. Here’s howttp://www.ready.gov/business/

I. Emergency & Crisis Info: Do you live in Greate Cleveland? If so, you may be in range of thesesw, low-power,
community and emergency information stations: Mayfield Heights 1700-AM; Mayfield Village 1640-AMBeachwood
1630-AM.; Pepper Pike 1670-AM; Lakewood 1660-AMrddgsville 1640-AM; Brunswick 1700-AM; Westlake XB&M.
In the event of an emergency, you will find thetsgisns to be an important source of informati®tease consider setting a
button to one on your car radio.

J. Pandemic Flu Links: http://ftinyurl.com/c68hr@andhttp://www.ccep.ca/ccepbird.html

K. Disaster Links: http://www.disasterlinks.net/

L. More tips to keep your family & business safehttp://att.sbc.com/gen/general?pid=1325

M. Apologizing — Vanity Fair’s All-Purpose Public Mea Culpa Kit: http://tinyurl.com/ysu4chKeep a copy handy - the
reputation you save may be your own.

N. When disaster strikes and telephone lines arajnmed, how can you assure your critical calls go thugh? The
National Communications System (NCS), part of tep&tment of Homeland Security, offers priorityetglmmunications
services to first responders, police, fire anduespublic safety officials at all levels of goverent, and other national
security and emergency preparedness personnedtioeeongoing communications during crisis situatio8ign up today at
www.ncs.gov or call 800-NCS-CALL.

O. Give your family, friends and clients The Giftof Safety.You can find a wide assortment of emergency windaaos
(with built-in flashlights and cell phone chargerfést aid kits and other home/business emergeneyaration items, all at
reasonable prices. Best of all - 100% of the mrdsgo directly to The American Red Cross, Gre@keveland Chapter. All
you need to do is download the two PDF's belownt phiem out and send your order in.
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Red Cross Radioshttp://tinyurl.com/6lmghyOther emergency giftshttp://tinyurl.com/5a4ybu

P. Tell me, again, about crisis managementhttp://tinyurl.com/b7no3

Did someone forward this e-newsletter to you? Yocan get your own subscription at no charge simplyypsending
your request to hennes@-crisiscommunications.com.

Media Training & Coaching

Your firmis in trouble...your CFO has been arrestélde. company truck was in an accident...hackers hegglour
database...the pressure is on...the camera crewtis door....

Do you know how to handle a high-pressure TV irieet? Do you know where to look? What to wear? evého put your
hands? Do you look at the camera — or at thevieteer?

It takes a lifetime to build a reputation and oalfew seconds to destroy one. In a split seconagald find yourself in a
position where you need to know how to handle thdianor be a public spokesperson. Would you knbatwo do or how to
respond?

More important — will you “manage the message” addance the cause of your business, agency orafdfipr

You can be certain the senior executives at vistul of the Fortune 500 companies have beenrtedia training, working
with a media coach, where they've learned to déthl adversarial situations with journalists. Pedé’s time for you to
learn this specialized set of media survival skills

We also offer straight spokesperson & presentatiaming and coaching, which consists of waysrprove a spokesperson's
skills and daily interactions with peers, subortisainvestors, journalists and other outside @grti

Call Bruce Hennes and the staff at Hennes Commiimmsatoday at 216/321-7774 and talk to us abodianespokesperson
and presentation training and coaching for your yopi execs -- or anyone who might have to holddhedown with a
reporter until the appropriate spokesperson cdodaged.

Ask us, too, about how we can help you create,e@mpht and test a crisis communications plan.

Call Hennes Communications For Media Training & Crisis Comm Plans
*+xxx SPECIAL NOTE FOR ATTORNEYS ****

We can do our signature seminar - Managing the dMediwyers & The Press - in your office for the &férof your firm's
attorneys, corporate counsel and clients. A nurobfirms have used our seminar as an effectiveketigng tool to reinforce
existing business relationships and prospect farlmgsiness. For more information, including adikthe nationally-known
firms that have retained us for this service, ezl us at 216/321-7774.

About Hennes Communications LLC

Hennes Communications is a crisis communicatioesliartraining and media relations consulting firaséd in Cleveland.
Serving corporations, government agencies, nongrafid individuals who are “on trial” in the cooftpublic opinion, Hennes
Communications also offers litigation communicatsupport and public relations services to thegnth. The firmis a
coalition member of ProtectingAmerica.org and NadidPreparedness Month (US. Department of Home$aodrity).

We can be reached by calling 216/321-7774 or byilethRennes@-crisiscommunications.com.

Administrivia
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This email newsletter about Crisis Communicationsiédia Relations is generally published twice a timon

SUBSCRIBE/REMOVE: A subscription to our Crisis Cor@nMedia Relations E-Newsletter is free. To sulizerplease
send an email to hennes@crisiscommunications.ctimtia@ word SUBSCRIBE in the body of the email. Idave our list,
put the word REMOVE in the body of the email.

COPYRIGHT: Unless otherwise noted, Hennes CommitinitaLLC owns the material contained in this neiist.
However, we don’t own the copyright for most of #réicles we reprint or link to nor do we have pisgion to grant
secondary reprint rights to you. Should you warreprint any copyrighted material, we suggestgantact the author
directly.

FORMAT: There are still many browsers and emaigpams that are not state-of-the-art and subsdguamnot
automatically “read” HTML (the coding used to desigeb pages). Therefore, this newsletter is desigimply, omitting
most graphics, and can be read by virtually anyilggragram.

PRIVACY STATEMENT: We value your privacy. Yourm&, company or email address will never get sharaded, sold,
delivered, revealed, publicized or marketed inw&ay shape or form. Please know, however, thaiviesites we link to are
not endorsed by Hennes Communications and areanbbfour site, so we cannot vouch for their privaolicies.

LEGALESE: This e-newsletter is designed to proddeurate and authoritative information in regarthe subject matter
covered. It is sent with the understanding thaicBrHennes, Barbara Paynter, Hennes Communicafi@hsthe authors or
individuals quoted above are not engaged in rengédegal or other professional service. If leghliee or other expert
assistance is required, the services of a competefeissional person should be sought.

OUR FAVORITE QUOTE: You simply can’t communicatewy way out of a situation you've behaved your \wag (credit
to Don Etling at Fleishman-Hillard for this insight

NEW PHOTO AT THE TOP OF THIS NEWSLETTER: Thanks, B eth Segal
(http://mwww.bethsegalphotography.con

© Hennes Communications 2009

When your business or reputation is threatened, you
need a specialist.

A crisis communications specialist.
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Hennes Communications LLC

2841 Berkshire Road
Cleveland, Ohio 44118
216-321-7774
http://www.crisiscommunications.com
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