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1. Walter Cronkite, R.I.P.

If you're over the age of 45, news of Walter Creoeld death certainly gave pause. From last Sajigdéew York Times,
“Every Kennedy documentary includes the clips of Mronkite announcing that the president had bleenhand removing his
thick black glasses for a pause after statingKleainedy was dead. Those live moments of televiséws are as embedded
into the tragedy as John-John'’s salute and theudapfilm....When Mr. Cronkite was No. 1, the nightigws mattered.
College students nowadays get their informatiomfadogs and Comedy Central, not CBS. Familiestdgether in the den to
eat dinner in front of “World News Tonight with Qffes Gibson.” Brain Williams and Katie Couric wdalt dare sign off
with the words, “and that’s the way it is.”...For ysaMr. Cronkite read the news as if he were stiltadio. On April 4,
1968, the night the Rev. Dr. Martin Luther King Was assassinated, the news came too late inyHferd@BS to provide
many images from the scene. America went intolstdile staring at Mr. Cronkite as he read the Bacts aloud. His face,
subdued, grave but studiously unemotional, wassteang in a way that President Johnson, who tlgitigave a speech
urging people to stay calm, was not.” More abouatitédf Cronkite’s contributions to journalism. Ptaminstitute
http://tinyurl.com/mfshcb

2. Jeff Goldblum, R.I.P.

Actor Jeff Goldblum is dead. Was dead. Actudilyjsn’'t dead, yet. But there WERE reports ofumsmely demise in the
blogosphere.

The Colbert Report (mirror image to Walter Cronkiteightly newscast?) brings us the news of Goleattdudeath. Or not.
http://tinyurl.com/I3lI8k

As you've seen or heard, the “United Breaks Guitausic video—created by a musician whose guitarallagedly broken
by United Airlines—has topped 3.2 million viewsjirst two weeks. Why so popular? Nielsen, whobétjs to determine
popularity and why, has drawn some conclusionshis'Video effectively tapped into the simmeringigmétion many people
feel towards the airline industry,” according te thielsen Wire blog. “The lesson for brand mansdgeif your brand is
already struggling with negative consumer sentirgentare particularly vulnerable to vigilante comen attacks. You need
lightning-fast procedures to protect your bran@yberjournalist.com & Nielsen Wittp://tinyurl.com/Ixgnfu

We can hear the groans. “Why do you think for@gd that we care about Lindsay Lohan?” you're phijpasking.

Actually, Ms. Lohan knows a thing or two about reggion management. Since the 24 hour news cyclevisthe 24 second
news cycle, let's see what she’s got to say. RRidihttp://tinyurl.com/c4tgsz

5. Crisis — Your CEO is Dead

It is not a nice thought but | am sure that it b@ssed your mind at least once during your wdek Yiour boss's demise. And
you know exactly when the idea flit through younthtoo. It was that time you were convinced thiag¢ s¥as Satan's senior
henchman specially selected by the Devil himselbtture your every waking moment. Yes, it is ttoat death is that
inevitable door through which we each must go bthatif at the height of a huge merger or acquisigiour CEO passes on
suddenly? Jamaica Observditp://tinyurl.com/mo9w6s

6. Dark Websites

How should a company use the Internet during ésddsget their message out to consumers, clishtgeholders and the
media?

“Dark websites”are pre-developed, non-public webssihat can be published to the live web in tleneuf a crisis.
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CisionBlog http://tinyurl.com/d94394

7. Audience-Centricity Presentation Tips by Phil Stlla

Our resident presentation trainer, Phil Stelldpask with another installment of his “Audience-Caaitly” presentation
techniques. This issue, Phil writes about using y@ands to gesture while speakihtgp://tinyurl.com/muzmn6

To read “The Best of Phil Stella” and all of higpentation tips, click herdnttp://tinyurl.com/cb8yh4

Would you like to speak, argue, cajole, motivateceirage, articulate and present with power anfbaity? Phil is available
for one-on-one executive coaching and/or groupgmtasions. Just give us a call at 216-321-77#élk&hil what your needs
are and he’ll put together a custom quote for yoyoar organization.

8. Back to Basics: Pitching Story Ideas to Reporte

A little common sense and a few minutes research@imternet can garner your organization a feraifticle in the
newspaper or in an influential blog. Bulldog Repor http://tinyurl.com/mkwrgn

9. An Abundance of Talent PLUS Communicating Via Reume

Undoubtedly, your local newspaper laid off writargl editors during the past year. In fact, itsrbgut-wrenching to watch
many of our friends and professional acquaintatassthese jobs, positions they all thought thed/fbalife. However, there
is always opportunity in the face of crisis - ahid tsituation is no different.

Does your business, nonprofit or government agaseywriters and researchers from time to timesv,Ithere is an enormous
pool of talent out there right now, all of whom arifling to roll up their sleeves, writing reportsackgrounders and brochures
and doing deep-dive research projects, all at soregble cost to you. If you have need of thosdces, call Hennes
Communications at 216-321-7774. We're in touch witiny of these reporters and editors who are neslaincing. On a no
charge basis, we'd be happy to put them in toutthyou and get out of the way.

Jump Start Your Job Search

Speaking of being out of work, everyone thinks tkiegw how to network and build relationships —tifuth is that only 1 or
2% of business people really know how to netwdrkere is, quite simply, a huge disconnect and batdoes not bode well
for people who are currently or may soon be lookamea job. In life and business, we can't thifilkaaything worse than
thinking you are good at something when the exppbsite is true.

More than 80% of jobs come from networks, not anfostings or classifieds. When less than 2% ablpeknow how to
build a network and actually leverage their netwaffkctively to find a job, it's no wonder that s@ny people are struggling
in this down economy. Besides the financial thi, emotional toll is just devastating.

A few of our good friends, including David Akersdadeff Nischwitz, recently hosted two events caltddmp Start Your Job
Search.” Those events were specifically targeieddividuals who were out of work or worried abbging professionally
“transitioned.” Attendees at both their first asgtond events raved about the insights, inspiratiol ready-to-implement
tools that were provided to them.

Because of that response, they are doing thredseivetine coming weeks, at the Westlake Holidaydnduly 23 and at the
Fairlawn Country Club on July 28.

For full details, click herehttp://tinyurl.com/Ih5zuror register athttp://www.jumpstartyourjobsearch.eventbrite.com

Continuing on the same subject, as you might ingggire've received an unprecedented number of resinam job-seekers.
Unfortunately, the vast majority of those resumessimply wretched, virtually guaranteeing thatalpplicant won't make it
past our circular file nor their resumes find sesigonsideration wherever else sent.

3 of 10 8/18/2009 6:08 P|



Crisis Comm & Media Relations E-Newsletter July 2609

If you know of someone looking for a job, do thefia@or and send them to the website of our goashdtj Laurie Mitchell,
executive recruiter. She knows better than anyanknow what companies are looking for when it comeewritten
recitations of past positions and responsibiliti€heck out Laurie's terrific tips, resume “vesi’liand examples for good
resume writinghttp://www.lauriemitchellcompany.com/

Common mistakes that are likely to get your restossed into the circular file: electronic resursest with the file name
“Resume.doc” (the file name for resumes should gdase Lastname, Firsthame Resume.doc -- this ecidly important to
recruiters who receive thousands of resumes); ifuradtresumes or resumes that omit job start-sad@sd(chronological
resumes are absolutely and unalterably mandatowyore telling you otherwise has no idea what régrsiand HR
professionals actually demand); and the use dirsteperson (the word “I” should never appear iresume).

10. Cemetery Owner's Crisis Communication Too Litte, Too Late?

Perhaps you've heard about the Burr Oak cemetesy, @Ghicago, where employees had allegedly dugayes, reburied the
bodies elsewhere and sold the newly-empty plotsdsh. It has dominated the headlines in Chicagtaw enforcement
officials conduct criminal investigations into thmtter.

Is it too late for a cemetery owner to performisrsommunications after employees at the cemetagyug graves and resold
plots for cash? Ragan.cohttp://tinyurl.com/mt39ll

11. Hacking Emails & Twitter

For confidential data — or the mere maintenangmof online integrity — strong passwords are a m@éveland.com
http://tinyurl.com/Ipeleq

12. Fifty Useful Google Apps for Writers

If you juggle busy schedules around multiple assmgmts, have a lot to manage — note pads, sticlegnbtainstorming lists,
correspondence with clients and editors, and egesppal documents and materials that take upd ggace and time,
Google offers amazing tools to help. BachelorsrBe@nline http://tinyurl.com/4gpfeb

13. Check Out Bruce & Barb’s Schedule....

7/21/09 Ohio Fire Chiefs Association Annual Conferee
Extreme Crisis Communications (2.5 hours)

8/19/09 Summit County Safety Council
How the Media Manipulate the News (1 hour)

9/15/09 Home Builders Association of Greater Clevahd
Property Rezonings (panel discussion)

9/16/09 Ohio Association of Secondary Schools Adnistrators

Safety and Security Conference

Crisis Communications for Principals (2.5 hours)

Bruce’s appearance is sponsored by PSI

NOTE: This seminar has been approved for two )tiGuing Professional Training (CPT) hours by @@o Peace Officer
Training Commission, Office of the Ohio Attorneyigeal.

9/17/09 Ohio Human Resource Conference
Standing Tall: When Your Company is In the Medi@®sshairs (1.25 hours)

10/20/09 Cuyahoga County Emergency Management Agenc
Managing the Media & Extreme Crisis Communicati@Gh&ours)
NOTE: This seminar has been approved for two )ti@uing Professional Training (CPT) hours by @@o Peace Officer
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Training Commission, Office of the Ohio Attorneyigeal.

10/12/09 Ohio Association of Secondary Schools Adnistrators
How the Media Manipulates the News (1 hour)
Bruce’s appearance is sponsored by PSI

11/11/09 Cuyahoga County Safety Council
How the Media Manipulate the News (1 hour)

11/13/09 Ohio Grantmaker’'s Forum
Reputation Management for Corporate Philanthrofdidsour)

12/10/09 Akron Bar Association
Managing the Media: Attorneys & The Press (3.78r&p
Co-Presenters: Orville Reed, Esqg. and Jim Burfeq,

12/17/09 Cleveland Metropolitan Bar Association
Managing the Media: Attorneys & The Press (3.78r&p
Co-Presenters: Deborah Coleman, Esq. and Virgiaiddson, Esq.

3/10/10 Greater Cleveland School Superintendent Assiation
Extreme Crisis Communications (3.5 hours)

NOTE: This seminar has been approved for two )ti@uing Professional Training (CPT) hours by @@o Peace Officer

Training Commission, Office of the Ohio Attorneyigeal.

3/17/10 Tallmadge Chamber of Commerce
How the Media Manipulates the News (1 hour)

3/31/10 Lake County Bar Association
Managing the Media: Lawyers & The Press (1 hour)

5/11/10 Akron Sales & Marketing Executives
How the Media Manipulates the News (1 hour)

5/20/10 Heights-Hillcrest Chamber of Commerce
Media Relations: Tools, Tips & Tactics (1 hour)

11/12/10 Canton Chamber of Commerce
How the Media Manipulates the News (1 hour)

NOTE: Most of the above are open-to-the-publiom8 of the seminars are free; others require gpés@ble to the

sponsoring organization. Please call or writeoudurther information.
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14. Our Permanent Collection

A. Our favorite blog on the subject of public andcitizen preparednessUndoubtedly, you will find it helpful to you, your
family, your business, nonprofit, government agesnegt your community when it comes to preparingefoergencies -- big
and small: http://incaseofemergencyblog.conWritten by John Solomon, he’s also the writetltté An Emergency — We're
Not Prepared,” which can be read here (free registr required)http://tinyurl.com/5twym9

B. Our favorite radio program is Homeland SecurityInside & Out. This is a weekly broadcast on the internet feagurin
interviews with key figures in Homeland Securitsists and disaster response. The weekly programibeaccessed live via
their website, as a podcast email sent to youiatahable on your computer at your leisure or ieg subscribable podcast,
using your ITunes software. For more infdtp://tinyurl.com/5pca64

C. Our favorite book about Homeland Security is “Qur Own Worst Enemy: Asking the Right Questions Abot
Security to Protect You, Your Family, and America” by Randall Larson, director of the Institute for Homeland
Security. The book provides a solid, practical, logical apgtoto personal security for all Americans and &xgl why the
government is not prepared to help us in a tineriefs. For more infohttp://tinyurl.com/5ad3dz

D. As we learned on 9/11 and after Hurricane Katiia, when landline and cell phone telephone lines glown or are
jammed to overcapacity, short text messages (150arhcters maximum) can often get through.This is because
person-to-person voice phone calls basically recaiir “open pipe” while text messages occupy véltg handwidth and can
be “lined up” for delivery. The easiest way todantext message is cell phone to cell phone (ffgructions on how to do so,
we suggest you find a 13 year old — they all apfeae quite capable of texting).

You can also use your computer or Blackberry-typéad to send a text message, also known as SMS;db phone, just
like a regular email. Here are the exact emaitesiks you can use to send computer-to-cell phoaisgthe x’s represent
the cell phone’s area code and phone number, withed1” and without any dashes):
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ATET XXXXXXXXXX@txt.att.net

Nextel XXxXXxxXxxxx@messaging.nextel.com

Sprint XXXXxXxXXxxx@messaging.sprintpcs.com

T-Mobile xxxxxxxxxx@tmomail.net

Verizon Wireless xxxxxxxxxx@vtext.com

Virgin Mobile xxxxxxxxxx@vmobl.com

For a complete list of all cell phone company 'frexidomains”, type ihttp://sms411.net

WARNING: 1. Depending upon the recipient’s cdibpe contract, they may pay a few cents to seneloaive a text
message; 2. Sometimes computer-to-cell phoneriessage are nearly instantaneous, sometimes theglk&hours to go
thru the system. Best bet: we suggest you tryisgradfew computer-to-cell phone text messages-nbefore you need to do
this in an emergency.

E. It's been seven years the terrorist attacks &/11 and three years since the issuance of The Natal Commission
on Terrorist Attacks Upon the United States Report. Are we safer today?The authors of that official report think the
answer is no. You can read what they recentlyennete: http://tinyurl.com/25zzxz

F. Want a short refresher on crisis communicatior® Check out this short, six-minute video of Brucenhies on the web:
http://tinyurl.com/ybfdeq If you'd like to post something similar on yoown website, Steve Petti is the guy to call. Forem
info: http://www.newimagemedia.com

G. Dan Hanson at GreatLakesGeek.com, interviews Bre
Henneshttp://www.greatlakesgeek.com/podaudio/bios/brunels.htm

H. Make a Plan: With ready.gov/business, the buséss you've worked so hard to build can be as prepad as possible
should a disaster strike. Download free, easy-to-use checklists, templatesother resources to help you develop an
affordable plan. Protect your business or lifeskw start or update your plan today. Becomisgiecess is hard work.
Protecting it isn't. Here’s howttp://www.ready.gov/business/

I. Emergency & Crisis Info: Do you live in Greate Cleveland? If so, you may be in range of thesesw, low-power,
community and emergency information stations: Mayfield Heights 1700-AM; Mayfield Village 1640-AMBeachwood
1630-AM.; Pepper Pike 1670-AM; Lakewood 1660-AMrdBgsville 1640-AM; Brunswick 1700-AM; Westlake XB&M.
In the event of an emergency, you will find thetsgisns to be an important source of informati®tease consider setting a
button to one on your car radio.

J. Pandemic Flu Links: http://ftinyurl.com/c68hr@andhttp://www.ccep.ca/ccepbird.html

K. Disaster Links: http://www.disasterlinks.net/

L. More tips to keep your family & business safehttp://att.sbc.com/gen/general?pid=1325

M. Apologizing — Vanity Fair’s All-Purpose Public Mea Culpa Kit: http://tinyurl.com/ysu4chKeep a copy handy - the
reputation you save may be your own.

N. When disaster strikes and telephone lines arajnmed, how can you assure your critical calls go thugh? The
National Communications System (NCS), part of tep&tment of Homeland Security, offers priorityetelmmunications
services to first responders, police, fire anduespublic safety officials at all levels of goverent, and other national
security and emergency preparedness personnedtioeeongoing communications during crisis situatio8ign up today at
www.ncs.gov or call 800-NCS-CALL.

O. Give your family, friends and clients The Giftof Safety.You can find a wide assortment of emergency windaaos
(with built-in flashlights and cell phone chargerfést aid kits and other home/business emergeneyaration items, all at
reasonable prices. Best of all - 100% of the mrdsgo directly to The American Red Cross, Gre@keveland Chapter. All
you need to do is download the two PDF's belownt phiem out and send your order in.

Red Cross Radioshttp://tinyurl.com/6imghyOther emergency giftshttp://tinyurl.com/5a4ybu

P. Tell me, again, about crisis managementhttp://tinyurl.com/b7no3
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Did someone forward this e-newsletter to you? Yocan get your own subscription at no charge simplyypsending
your request to hennes@-crisiscommunications.com.

Media Training & Coaching

Your firmis in trouble...your CFO has been arrestdlde. company truck was in an accident...hackers hegglour
database...the pressure is on...the camera crewtis door....

Do you know how to handle a high-pressure TV irieet? Do you know where to look? What to wear? evétho put your
hands? Do you look at the camera — or at thevieteer?

It takes a lifetime to build a reputation and oalfew seconds to destroy one. In a split seconagald find yourself in a
position where you need to know how to handle thdianor be a public spokesperson. Would you knbatwo do or how to
respond?

More important — will you “manage the message” addance the cause of your business, agency orafdfipr

You can be certain the senior executives at vigtul of the Fortune 500 companies have beenrtedia training, working
with a media coach, where they've learned to déthl adversarial situations with journalists. Pedhé’s time for you to
learn this specialized set of media survival skills

We also offer straight spokesperson & presentatiaming and coaching, which consists of waysrprove a spokesperson's
skills and daily interactions with peers, subortisainvestors, journalists and other outside @grti

Call Bruce Hennes and the staff at Hennes Commiimmsatoday at 216/321-7774 and talk to us abodianespokesperson
and presentation training and coaching for your yopi execs -- or anyone who might have to holddhedown with a
reporter until the appropriate spokesperson cdodaged.

Ask us, too, about how we can help you create,e@mpht and test a crisis communications plan.

Call Hennes Communications For Media Training & Crisis Comm Plans
*+xxx SPECIAL NOTE FOR ATTORNEYS

We can do our signature seminar - Managing the dMediwyers & The Press - in your office for the é&férof your firm's
attorneys, corporate counsel and clients. A nurobfirms have used our seminar as an effectiveketigng tool to reinforce
existing business relationships and prospect farlmgsiness. For more information, including adikthe nationally-known
firms that have retained us for this service, ezl us at 216/321-7774.

About Hennes Communications LLC

Hennes Communications is a crisis communicatioesliartraining and media relations consulting firaséd in Cleveland.
Serving corporations, government agencies, nongrafid individuals who are “on trial” in the cooftpublic opinion, Hennes
Communications also offers litigation communicatsupport and public relations services to thegnth. The firmis a
coalition member of ProtectingAmerica.org and NadidPreparedness Month (US. Department of Home$aadrity).

We can be reached by calling 216/321-7774 or byilethRennes@-crisiscommunications.com.

Administrivia
This email newsletter about Crisis Communicationsl&dia Relations is generally published twice a timon

SUBSCRIBE/REMOVE: A subscription to our Crisis Cor8niMedia Relations E-Newsletter is free. To sulimrplease
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send an email to hennes@crisiscommunications.ctimtia@ word SUBSCRIBE in the body of the email. Idave our list,
put the word REMOVE in the body of the email.

COPYRIGHT: Unless otherwise noted, Hennes CommitinitaLLC owns the material contained in this netist.
However, we don’t own the copyright for most of #réicles we reprint or link to nor do we have pisgion to grant
secondary reprint rights to you. Should you warreprint any copyrighted material, we suggestgantact the author
directly.

FORMAT: There are still many browsers and emaigpams that are not state-of-the-art and subsdguamnot
automatically “read” HTML (the coding used to desigeb pages). Therefore, this newsletter is desigimply, omitting
most graphics, and can be read by virtually anyilggragram.

PRIVACY STATEMENT: We value your privacy. Yourm&, company or email address will never get sharaded, sold,
delivered, revealed, publicized or marketed inway shape or form. Please know, however, thaiviesites we link to are
not endorsed by Hennes Communications and areanbbfour site, so we cannot vouch for their privaolicies.

LEGALESE: This e-newsletter is designed to proddeurate and authoritative information in regarthe subject matter
covered. It is sent with the understanding thaicBrHennes, Barbara Paynter, Hennes Communicafi@hsthe authors or
individuals quoted above are not engaged in rengédegal or other professional service. If leghliee or other expert
assistance is required, the services of a competefeissional person should be sought.

OUR FAVORITE QUOTE: You simply can’t communicatewy way out of a situation you've behaved your \wag (credit
to Don Etling at Fleishman-Hillard for this insight

NEW PHOTO AT THE TOP OF THIS NEWSLETTER: Thanks, B eth Segal
(http://www.bethsegalphotography.con

© Hennes Communications 2009

When your business or reputation is threatened, you
need a specialist.

A crisis communications specialist.

Hennes Communications LLC

2841 Berkshire Road
Cleveland, Ohio 44118
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216-321-7774
http://www.crisiscommunications.com
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